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08.00   Registration 

09.00   Introduction   

    Vincent Peyrègne, CEO, WAN-IFRA, France

   Conference moderator:  Diego Carvajal, Information Portals Manager at ICCK, Colombia

SESSION 1.  MOVING FORWARD IN TIMES OF TRANSITION

09.15  “VIVE DIGITAL” Plan

    Diego Molano Vega, Minister of Information Technologies and Communications of Colombia.  

�,HMHRSDQ�#HDFN�,NK@MN�5DF@�VHKK�OQDRDMS�SGD�L@HM�@BGHDUDLDMSR�@MC�QDRTKSR�NE�@M�@LAHSHNTR�SDBGMNKNFHB@K�

OQNIDBS�� SGD�L@RRHUD�ROQD@C�NE� HMSDQMDS�TRD�@LNMFRS�SGD�ONOTK@SHNM�@MC�SGD�CDUDKNOLDMS�NE�@�M@SHNM@K�

CHFHS@K�DBNRXRSDL��ROQHMFAN@QCR�ENQ�"NKNLAH@iR�SDBGMNKNFHB@K�KD@O�SN�@BGHDUD�CDLNBQ@SHB�OQNRODQHSX


09.45  Taking risks to succeed  

    Jon Ruiz, CEO, Casa Editorial El Tiempo, Colombia.� )NM� SNNJ� NUDQ� "NKNLAH@iR� K@QFDRS� OTAKHRGHMF�

BNLO@MX�HM�����
�.MD�NE�GHR�JDX�LHRRHNMR�HR�SN�DMRTQD�GHR�BNLO@MX��JMNVM�@BQNRR�SGD�QDFHNM�ENQ�ADHMF�@S�

SGD�ENQDEQNMS�NE�LDCH@�HMMNU@SHNM��VHKK�QDRONMC�SN�SGD�E@RS�O@BDC�BG@MFDR�NE�"NKNLAH@M�RNBHDSX


10.30  Coffee break   

11.00  2014: Playing the news crossover   

    Ken Doctor, President, Newsonomics, USA. )TRS�A@BJ�EQNL�@�AHF�SNTQ�NE�L@INQ�$TQNOD@M�OTAKHRGDQR�@MC�

VHSG�GHR�DWODQSHRD�NE�-NQSG� LDQHB@M�LDCH@�HMCTRSQX��*DM�#NBSNQ�VHKK�OQNUHCD�@�OQNUNB@SHUD�@M@KXRHR�NE�SSGD�

BG@KKDMFDR�E@BHMF�OTAKHRGDQR�HM������@MC�SGD�K@SDRS�RSQ@SDFHDR�SN�AD�SDRSDC


11.50  A journey of digital transformation

    Ali Rahnema,  Vice-President Digital Media, Star Media Group, Canada 

   Michael Cooke,  Editor, Toronto Star, Canada

    �-@UHF@SHMF�SGD�SQ@MRHSHNM�EQNL�@M�NODQ@SHNM�ÖQRS�@MC�ENQDLNRS�ENBTRDC�NM�SGD�OQHMSDC�OQNCTBS�SN�NMD�SG@S�

RSQHUDR�SN�AD�OK@SENQL�@FMNRSHB�QDPTHQDR�ENBTR�NM�SGD�ETMC@LDMS@KR�@MC�BKNRD�BNNQCHM@SHNM�@MC�BNKK@ANQ@SHNM�

ADSVDDM�INTQM@KHRSR��SDBGMNKNFHRSR�@MC�RSQ@SDFHRSR
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SGD�NUDQVGDKLHMF�L@INQHSX�NE�HSR�QDUDMTDR�@QD�RSHKK�CDQHUDC�EQNL�SGDHQ�OQHMS�QDK@SHNMRGHOR
� KH�1@GMDL@�@MC��

,HBG@DK�"NNJD�VHKK�DWOK@HM�GNV�3GD�3NQNMSN�2S@Q�ENBTRDR�NM�L@M@FHMF�SGD�CDBKHMD�HM�OQHMS�VGHKD�HMUDRSHMF�

HM�ANSG�SGD�PT@KHSX�NE�SGDHQ�INTQM@KHRL�@MC�SGD�RJHKKR�@MC�SNNKR�MDDCDC�ENQ�SGD�ETSTQD


12.30  Networking lunch  

 



SESSION 2.  ENTERING PAID CONTENT 2.0 

14.00   Launching the Metered Model: Successful Digital Subscription Strategies from Over  

400 Publishers

   �/CVV�5MKDKPUMK��82��#HƂNKCVG�4GNCVKQPU��2TGUU�
��75#��6HSG�LNQD�SG@M�����BKHDMSR��O@HC�BNMSDMS�RNKTSHNM�

/QDRR
�G@R� @�TMHPTD�NUDQUHDV�NM�O@XV@KK� QDRTKSR� @MC�ADRS� OQ@BSHBDR� HM�-NQSG� LDQHB@
� (SR� OQDCNLHM@MS�

OGHKNRNOGX�HM�BG@QFHMF�ENQ�BNMSDMS�HR�ATHKS�@QNTMC�SGD�LDSDQDC�RNKTSHNM
�

������� 6JG�PGZV�DKI�UJKƂV�KU�nOQDKNG�OCKPN[o�   

    Rob Grimshaw, Managing Director, FT.com, U.K. 3GD� %HM@MBH@K� 3HLDR� G@R� HM×TDMBDC� @KK� OTAKHRGDQR�

moving into digital paid content and the company is one of the rare ones that can really claim to be digital 

ÖQRS
�1NA�&QHLRG@V�VHKK�DWOK@HM�GNV�SGD�BNLO@MX�G@R�@KV@XR�S@JDM�ANKC�RSDOR�HM�HSR�CHFHS@K�RSQ@SDFX�@MC�NM�

@KK�OK@SENQLR��@MC�HS�O@XR�NEE��CHFHS@K�HR�MNV�@GD@C�NE�OQHMS�HM�HSR�QDUDMTD
�

15.10  Feedback from Brazilian paid content deployments   

    Ana Busch, Director, Digital Strategy Commitee, ANJ, Brazil. (M�!Q@YHK��M@SHNM@K���QDFHNM@K�MDVRO@ODQR�

@QD�VNQJHMF�NM�V@XR�SN�LNMDSHYD�SGDHQ�BNMSDMS�VGHKD�QDS@HMHMF�SGDHQ�@TCHDMBD
� M@�!TRBG��NMD�NE�!Q@YHK�

LNRS�QDBNFMHYDC�CHFHS@K�LDCH@�DWODQSR��VHKK�DWOK@HM�SGD�DWODQHDMBD�NE�PT@KHSX�@MC�QDFHNM@K�MDVRO@ODQR�@MC�

HM�HLOKDLDMSHMF�SGD�BNTMSQX�ÖQRS�LDSDQDC�LNCDKR�@MC�O@HC�ENQ�@OOR


16.00  Coffee break   

16.30  Digital Audience Pricing Strategy.  

    Matt Lindsay, CEO, Mather Economics, USA. ,@SGDQ�$BNMNLHBR�RODBH@KHYDR�HM�@OOKHDC�DBNMNLHBR�TRHMF�

DBNMNLDSQHB�@M@KXRHR�NM�OQHBHMF�RSQ@SDFX��OQDCHBSHUD�LNCDKHMF��@M@KXSHBR��@MC�DMUHQNMLDMS@K�U@KT@SHNM
�3GD�

BNLO@MX�G@R�VNQJDC�ENQ�L@INQ�4
2�OTAKHRGDQR�NM�SGD�DEEDBSR�NE�O@HC�BNMSDMS�CDOKNXLDMS�NM�@KK�@QD@R�NE�

SGDHQ�CHFHS@K�ATRHMDRR
�!TS�B@M�SGDHQ�OQDCHBSHUD�LNCDK�VNQJ�DUDQXVGDQD��

SESSION 3.  DIGITAL ADVERTISING: LATEST TRENDS AND INNOVATIONS

17.00  Panel discussion  

    Orlando Álvarez, Creative Director, Publicidad Comercial Lowe, El Salvador  

    Alexandra Salomon, Senior Director, International Interactive Advertising Bureau, USA  

    Roberto de Celis, Digital Business Manager, Vocento, Spain

    Q&A with Felipe Ordóñez, Managing Director, PauteFácil and Founder, Probusiness, Colombia

    6GDQD�HR�CHFHS@K�@CUDQSHRHMF�FNHMF�@MC�GNV�B@M�VD�LD@RTQD�HS��.QK@MCN��KU@QDY�VHKK�RGNV�TR�GNV��@R�CHFH�

S@K�@C�RODMC�HM�SGD�QDFHNM�B@SBGDR�TO�VHSG�L@STQD�(MSDQMDS�L@QJDSR��LDCH@�VHKK�RNNM�G@UD�SN�@CCQDRR�SGD�

R@LD�BG@KKDMFD��SGD�FQNVHMF�BNLOKDWHSX�NE�SGD�CHFHS@K�L@QJDSHMF�K@MCRB@OD
�(M�NQCDQ�SN�@BGHDUD�SGHR��LNQD�

DEEDBSHUD�@MC�QDKH@AKD�LD@RTQDLDMS�SNNKR�@QD�MDDCDC��@R�VDKK�@R�RS@MC@QCHRDC�ENQL@SR�� KDW@MCQ@�2@KNLNM�

VHKK�OQDRDMS�SGD�K@SDRS�NMDR�@OOQNUDC�AX�SGD�( !â�

    3N�LDDS�SGD�MDDCR�NE�CHFHS@K�L@QJDSDQR��LDCH@�BNLO@MHDR�G@UD�SN�BQD@SD�@CUDQSHRHMF�ENQL@SR�@MC�OQNCTBSR�

@MC�DWOKNQD�MDV�ATRHMDRR�SDQQHSNQHDR
�1NADQSN�CD�"DKHR��VHKK�QDUD@K�RNLD�BNMBQDSD�@MC�RTBBDRRETK�B@RDR�SN�

FN�GNLD�VHSGa

18.30  Wrap up of the day
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09.00  Keynote speech - Transforming traditional media: a two-part strategy for change

   Clark Gilbert, President & CEO, Deseret News Publishing Company, Deseret Digital Media, USA

    6GHKD�SGD�QDBDMS�SDMCDMBX�ENQ�MDVRO@ODQ�OTAKHRGDQR�G@R�ADDM�SN�HMSDFQ@SD�SGDHQ�CHFHS@K�DEENQSR� HMSN�SGDHQ�

SQ@CHSHNM@K�NODQ@SHNMR��"K@QJ�&HKADQS�G@R�ADBNLD�JMNVM�ENQ�BG@KKDMFHMF�BNMUDMSHNM@K�KNFHB
�6D�VHKK�GD@Q�

GNV�GD�G@R�STQMDC�@QNTMC�GHR�BNLO@MX�@MC�L@CD�NMD�NE�SGD�LNRS�OQNRODQNTR�MDVRO@ODQ�ATRHMDRRDR�HM�

SGD�42��ANSG�HM�OQHMS�@MC�CHFHS@K


    Followed by a debate with:

    Ken Doctor, President, Newsonomics, USA

    Gastón Roitberg, Multimedia Newsroom Managing Editor, La Nación, Argentina

    Marcelo Rech, Exectutive Director of Journalism, Grupo RBS, Brazil

10.30  Coffee break   

SESSION 4.  LATEST TOOLS TO FOSTER DIGITAL ENGAGEMENT

11.00  Keeping pace with the new digital consumer   

    Sergio Maria, Business Development Manager, Google LATAM, Brazil. &NNFKD�@MC�8NT3TAD�@QD�@S�

SGD�ENQDEQNMS�NE�MDV�SQDMCR�HM�CHFHS@K�BNMRTLDQ�ADG@UHNTQR��NM�@KK�OK@SENQLR
�3GD�TRDQ�DMF@FDLDMS�E@BSNQ��

VGN�OQNCTBDR�BNMSDMS��SGD�BQTBH@K�QNKD�NE�8NTSTAD�HM�QDCDÖMHMF�SGD�UHCDN�CHRSQHATSHNM��VG@S�HR�SGD�HLO@BS�

NE� QDBDMS�SDBGMNKNFX�CDUDKNOLDMSR�EQNL�SGD�BNLO@MX�@MC�GNV�+@SHM� LDQHB@� HR�DUNKUHMF� HM�SGD�CHFHS@K�

K@MCRB@OD��SGHR�OQDRDMS@SHNM�VHKK�OQNUHCD�SGD�UHRHNM�NE�SGD�AHFFDRS�OK@XDQ�HM�SGD�CHFHS@K�VNQKC


11.30  Clarín WebTV   

    Darío D’Atri, Chief Editor of Strategies and New Platforms, Clarín, Argentina. Such channels are 

JDX�SNNKR�SN�@SSQ@BS�SQ@EÖB�@MC�DMF@FD�@TCHDMBD�NM�CHFHS@K�OK@SENQLR
�#@Q´N�#i SQH�VHKK�OQDRDMS�NMD�NE�SGD�

QDFHNMiR�LNRS�HMROHQHMF�B@RDR


12.00  New ways to engage with your audience  

    Matthew Sanders, General Manager, Publisher Solutions Deseret Digital Media, USA. Finding 

V@XR�SN�RSQDMFSGDM�SGD�ANMC�VHSG�XNTQ�@TCHDMBD��XNTQ�BNLLTMHSX�@MC�CHFHS@K�M@SHUDR�HR�NMD�NE�SGD�LNRS�

HLONQS@MS�OQHNQHSHDR� HM�SNLNQQNViR�MDVR�NQF@MHR@SHNMR
�,@SSGDV�2@MCDQR�VHKK�QDUD@K�GHR� K@SDRS�OQNIDBSR�SN�

@BGHDUD�SGHR�FN@K�@S�#DRDQDS�#HFHS@K�,DCH@


12.30  Networking lunch 

14.00  The value of sharing

    Doree Shafrir, Executive Editor, BuzzFeed, USA.�!TYY%DDC�G@R�ATHKS�@�FKNA@K�RNBH@K�MDVR�OK@SENQL�@MC�

XNTMF�@TCHDMBD�AX�RG@QHMF�NE�ONOTK@Q�BNMSDMS
�-NV�HS� HR�S@BJKHMF�LNQD�SQ@CHSHNM@K�MDVR�BNMSDMS
� (R� HS�@�

OQNSNSXOD�ENQ�ETSTQD�MDVR�NQF@MHR@SHNMR��#NQDD�2G@EQHQ�VHKK�SDKK�TR�LNQD




14.40   Social media: new tools, same mission   

    Roberto Dias, Digital Platforms Manager, Folha de S.Paulo, Brazil. 3GD� )TMD� OQNSDRSR� SG@S� RSQTBJ�

!Q@YHKiR�K@QFDRS�BHSHDR�QDUD@KDC�SGD�HMBQD@RHMF�QNKD�SG@S�RNBH@K�LDCH@�OK@SENQLR�@QD�OK@XHMF�HM�FHUHMF�UNHBD�SN�

SGD�BHSHYDMR�SN�CDMNTMBD�BNQQTOSHNM�NQ�@ATRD
�,@MX�BQHSHBHRDC�SGD�K@QFD�LDCH@�BNLO@MHDRi�BNUDQ@FD�NE�SGD�

OQNSDRSR��@BBTRHMF�SGDL�NE�ADHMF�O@QS�NE�SGD�jDRS@AKHRGLDMSk��@MC�NOONRHMF�hMDV�LDCH@i�SN�hSQ@CHSHNM@K�

LDCH@i
� !TS� CNDR� SGHR� CHBGNSNLX� QD@KKX� DWHRS� NQ� @QD� SGDX� BNLOKDLDMS@QX� BG@MMDKR� SG@S� KD@C� SN� @� R@LD�

ETMC@LDMS@K� LHRRHNM�� AD� @� V@SBGCNF� NE� CDLNBQ@BX� @S� SGD� RDQUHBD� NE� BHSHYDMR� @MC� JDDO� FNUDQMLDMSR�

@BBNTMS@AKD��1NADQSN�#H@R�VHKK�OQDRDMS�GNV�NMD�NE�!Q@YHKiR�L@INQ�MDVRO@ODQR�BNUDQDC�SGD�DUDMSR




15.15  Innovative (digital) storytelling    

    Gastón Roitberg, Multimedia Newsroom Managing Editor, La Nación, Argentina. Through data 

@MC�NODM�INTQM@KHRL�HMHSH@SHUDR��DWSDMRHUD�TRD�NE�HMENFQ@OGHBR��GHQHMF�NE�CDUDKNODQR�@MC�DUDM�G@BJDQR��L@MX�

MDVRQNNLR�@QD�DLAQ@BHMF�HMMNU@SHUD�OQNIDBSR�HM�NQCDQ�SN�CDKHUDQ�QDKDU@MS��@SSQ@BSHUD��PT@KHSX�BNMSDMS
�.MD�

NE�SGD�QDFHNMiR�ADRS�DW@LOKDR�HR�&@RS¹M�1NHSADQFiR�SD@L�@S�K@M@BHNM
BNL


16.00  Coffee break   

SESSION 5.  GOOGLE, FACEBOOK AND INTELLECTUAL PROPERTY 

16.30  How do we move forward?    

     Ana Busch, Director, Digital Strategy Commitee, ANJ, Brazil 

    (NQTKCP�0GJO��%QTRQTCVG�5WUVCKPCDKNKV[�1HƂEGT�CV�#ZGN�5RTKPIGT�#)�CPF�'7�IQXGTPOGPV�CHHCKTU��

Germany (video-conference- TBC)

    #TQHMF� SGD���SG�6NQKC�-DVRO@ODQ�"NMFQDRR��6 -�(%1 � QDOKHDC� SN�NMD�NE� HSR�LDLADQRi�LNRS� OQDRRHMF�

BNMBDQMR�AX�K@TMBGHMF�@�CHRBTRRHNM�ENQTL�SN�RG@QD�DWODQHDMBDR�@MC�BNMBDQMR�NM�GNV�BNMSDMS�@FFQDF@SNQR�

@MC�RD@QBG�DMFHMDR�@EEDBS��HM�@�ONRHSHUD�NQ�MDF@SHUD�V@X��SGDHQ�ATRHMDRR
�+@SHM� LDQHB@M�OTAKHRGDQR�G@UD�RDDM�
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� M@�
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ENQ�SGD�ETSTQD�NE�SGD�OQDRR
�%KNQH@M�-DGL�VHKK�OQNUHCD�GHR��HMRHFGS�NM�SGHR�L@SSDQ�ENL�$TQNODiR�K@QFDRS�LDCH@�

FQNTOR


17.30  Final remarks

    Vincent Peyrègne, CEO, WAN-IFRA, France   

WELCOME COCKTAIL

#NMiS�LHRR�SGHR�VDKBNLD�DUDMS�NQF@MHRDC�HM�BNKK@ANQ@SHNM�VHSG�SGD Bogotá Convention Bureau��CTQHMF�VGHBG�XNT�

VHKK�AD�@AKD�SN�DWBG@MFD�@MC�LHMFKD�VHSG�CDKDF@SDR�EQNL�LNQD�SG@M����BNTMSQHDR


Place: 1DRS@TQ@MS� F@S@��'NSDK�"NRLNR�(MRHFMH@


Date and time: ���.BSNADQ��������GQR

WINE TASTING

The “VIP del Vino Club”  and the “Vivamos El Tiempo Club” HMUHSD�XNT�SN�O@QSHBHO@SD�HM�@�VHMD�S@RSHMF�RDRRHNM
�

&NMY@KN�CD�!DQBDN��"QTW�!KDMC�@MC�"NMC@CN�CD�'@Y@�VHMDR��VHSG�LNQD�SG@M����/@QJDQ�/NHMSR��O@HQDC�VHSG�"NKNLAH@M�

L@CD�BGDDRD�@MC�BGNBNK@SDR��OQDRDMSDC�AX�,@QHN�2¨MBGDY��2NLLDKHDQ�NE�5(/�CDK�5HMN�"KTA
 Enreach Solutions and 

clicLogix Americas VHKK�AD�BN�GNRSHMF�SGD�DUDMS
�

Place: 1NNL�/@B´ÖBN

Date and time: ���.BSNADQ�������GQR

VISIT TO EL TIEMPO HEADQUARTERS

)NHM�TR�NM�-NUDLADQ���SN�@M�DWBKTRHUD�UHRHS�SN�SGD�GD@CPT@QCSDQR�NE�$+�3($,/.
�3GHR�BDMSDM@QX�MDVRO@ODQ�V@R�SGD�

ÖQRS�NMD�SN�G@UD�@M�HMSDFQ@SDC�MDVRQNNL�HM�+@SHM� L°QHB@
�+HLHSDC�RO@BDR�

Place: El Tiempo Headquartes

Date and time: ��-NUDLADQ�������GQR

SOCIAL EVENTS



SILVER SPONSOR

�$MQD@BG�OQNUHCDR�OQDLHTL�OTAKHRGDQR�VHSG�SGD�@AHKHSX�SN�QDÖMD�@MC�@OOKX�SGD�

C@S@�SGDX�ONRRDRR�NM�SGDHQ�NMKHMD�QD@CDQR
�4RHMF�$MQD@BG�@KKNVR�OTAKHRGDQR�SN�

STQM� SGHR� Q@V� C@S@� HMSN� @TCHDMBD� HMRHFGSR� U@KT@AKD� ENQ� ANSG� DCHSNQH@K� @MC�

@CUDQSHRHMF� R@KDR� SD@LR
� $CHSNQH@K� SD@LR�ADMDÖS� EQNL�ADHMF� @AKD� SN� SQ@BJ� SGD� QD@CHMF�G@AHSR� NE� SGD� U@QHNTR� @TCHDMBDR�

@SSQ@BSDC�SN�SGDHQ�O@FDR��@KKNVHMF�SGDL�SN�ATHKC�QD@CDQRGHO�AX�DMRTQHMF�DWONRTQD�NE�SGD�LNRS�QDKDU@MS�RSNQHDR


 C�R@KDR�SD@LR�@QD�@AKD�NEEDQ�SGDHQ�BKHDMSR��AD�SGDX�@FDMBHDR�NQ�CHQDBS�@CUDQSHRDQR��NMKHMD�RO@BD�RDKDBSDC�SN�DMRTQD�SG@S�SGD�

QHFGS�LDRR@FD�QD@BGDR�SGD�QHFGS�@TCHDMBD�@S�SGD�QHFGS�SHLD�@MC�VHSGHM�SGD�QHFGS�BNMSDWS
�.TQ�@AHKHSX�SN�CDÖMD�@TCHDMBDR�AX�

HMSDQDRS�FQNTO�@R�VDKK�@R�AX�CDLNFQ@OGHBR�STQMR�D@BG�B@LO@HFM�HMSN�@�LHMH�L@QJDS�RTQUDX��OQNUHCHMF�SGD�@CUDQSHRDQ�VHSG�

HMRHFGSR�NM�BNOX�@MC�OK@BDLDMS�DEEDBSHUDMDRR


EXHIBITORS

""(�OQNUHCD�SGD�OK@SENQL�SN�RTOONQS�SGD�DUNKUHMF�MDDCR�NE�SGD�VNQKC�R�KD@CHMF�MDVR�NQF@MHY@SHNMR��@MC�

NTQ�RB@K@AKD�RNKTSHNMR�GDKO�FQNVHMF�LDCH@�AQ@MCR�NOSHLHYD�SGDHQ�ATRHMDRR�RSQ@SDFHDR
�"NMRS@MS�HMMNU@SHNM�

@MC�RSQNMF�BTRSNLDQ�BNLLHSLDMS�QDL@HM�SGD�BNQMDQRSNMDR�NE�""(�R�ATRHMDRR�LNCDK



Digital Publishing Suite is the leading multi platform solution in the industry being used by top publishers 

@QNTMC�SGD�VNQKC�VHSG�LHKKHNMR�NE�@OOR�OTAKHRGDC�@MC�LNQD�SG@M�����LHKKHNM�DCHSHNMR�CDKHUDQDC�ENQ�H/@CR��
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�

3GD�CNVMKN@CR� Q@SD�G@R�FQNVM������ HM� SGD� K@RS����LNMSGR�@MC� CNAD�JDDOR� HMUDRSHMF� HM�OK@SENQL�

CDUDKNOLDMS�SN�ENKKNV�SGD�CXM@LHB�MDDCR�NE�SGD�HMCTRSQX�@MC�RTOONQS�SGD�LNRS�QDKDU@MS�RBQDDMR�@MC�.2


.MD�+@S@L�� (MB
�GD@CPT@QSDQDC� HM�,H@LH�� %KNQHC@�@MC�VHSG�NEÖBDR� HM�,DWHBN�"HSX� HR�@� BNMRTKSHMF�ÖQL�

NEEDQHMF�OQNCTBSR�@MC�RDQUHBDR� SN�@�U@RS�@QQ@X�NE�BNLO@MHDR�@MC�NQF@MHY@SHNMR�VHSG�OTAKHRGHMF�MDDCR
�

3GDHQ�FN@K�HR�SN�GDKO�BTRSNLDQR�VHSG�SGDHQ�BTQQDMS�RXRSDLR�@MC�OQNBDRRDR�SN�HLOQNUD�SGDHQ�OQNCTBSHNM�VHSG�

SGD�HCD@K�OQNCTBSR�@MC�RXRSDL�HMSDFQ@SHNMR
� KV@XR�KNNJHMF�HMSN�SGD�ETSTQD��SGDX�@QD�BNMRS@MSKX�RD@QBGHMF�

ENQ�ETSTQD�@CU@MBDR�HM�SDBGMNKNFX�SG@S�VHKK�OTRG�SGDHQ�BKHDMSR�SN�AD�KD@CDQR�@MC�HMMNU@SNQR�HM�SGDHQ�ÖDKC


� %NTMCDC� HM� ������ 5HQST@K� /@ODQ� @RRHRSR� OTAKHRGDQR� D@RD� SGDHQ� NODQ@SHNMR� @MC� HMBQD@RD� OQNÖS@AHKHSX� AX�
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